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Abstract

This study aims to examine the application of Islamic Law principles in second-hand goods buying and selling transactions.
In the context of sharia economics, buying and selling is expected not only to be materially profitable, but also to fulfill
fairness and transparency. This research identifies various relevant legal aspects, such as the clarity of the object of the
transaction, goodwill between the seller and the buyer, and the prohibition of the practice of gharar (uncertainty) and riba
(interest). Through a qualitative approach, this study analyzes the practice of selling used goods in the community, as well
as the challenges faced in applying sharia principles. The results of the study show that despite the potential for violations
of sharia principles, many actors try to apply the values of fairness and honesty in transactions. This research is expected
to provide insight for business actors and policymakers in developing buying and selling practices in accordance with
Islamic Law, as well as encourage public awareness of the importance of ethics in transactions.
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1. Introduction

Buying and selling is one of the fundamental economic activities in human life, which has existed since
ancient times and continues to develop along with social and technological changes. In the context of modern
society, the phenomenon of buying and selling second-hand goods is increasing, in line with awareness of
sustainability, resource management, and savings. Second-hand goods, which include a wide range of products
ranging from clothing to electronics to home furnishings, offer a more economical alternative for consumers and
contribute to waste reduction. However, behind these economic benefits, there are challenges in ensuring that
these transactions are carried out in an ethical manner and in accordance with applicable legal principles, including
Islamic Law.

Islamic law provides clear guidelines regarding buying and selling transactions, where fairness,
transparency, and honesty are the main values that must be upheld. In Islamic Law, buying and selling is not only
seen from the material aspect, but also from the moral and ethical aspect. Principles such as the prohibition of the
practice of gharar (uncertainty) and riba (interest) are an important foundation in every transaction. Therefore, it
is important to explore how these principles are applied in the practice of buying and selling second-hand goods,
as well as the challenges faced by business actors in carrying out transactions in accordance with Islamic Law.
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This study aims to examine the application of Islamic Law in second-hand goods buying and selling
transactions, focusing on the identification of appropriate practices and challenges faced by business actors.
Through a deeper understanding of the application of sharia principles in this context, it is hoped that this research
can contribute to the development of more ethical and sustainable business practices. In addition, this research
also aims to increase public awareness of the importance of ethics in transactions, as well as encourage business
actors to pay more attention to legal and moral aspects in their buying and selling activities.

2. Research Methods

The research method used in this study is a qualitative approach, which allows researchers to dig into in-
depth information about the practice of buying and selling second-hand goods from the perspective of Islamic
Law. This approach was chosen because of its flexible nature and ability to provide a more comprehensive
understanding of the phenomenon being studied. Here are the steps taken in this study:

Research Location; This research was conducted in several locations known as second-hand goods buying
and selling centers, such as flea markets, second-hand stores, and online platforms that provide second-hand goods
buying and selling services. The selection of this location aims to get a representative variety of data from various
types of transactions.

In-Depth Interviews: The researcher conducted in-depth interviews with various parties involved in second-
hand goods buying and selling transactions. Respondents consisted of sellers, buyers, and Islamic jurists. This
interview is designed to explore their views on the application of Islamic Law principles in the transaction, as well
as the challenges they face. The questions asked include aspects such as the clarity of the object of the transaction,
good intentions, and practices that are considered appropriate or not in accordance with Islamic Law.

Observation: In addition to interviews, the researcher also conducts direct observations at the transaction
location. This observation aims to understand the dynamics of buying and selling, including the interaction
between sellers and buyers, as well as the practices applied in the buying and selling process. The researcher noted
various aspects, such as the way the seller explained the condition of the goods, the price offered, and the buyer's
reaction to the information provided.

Data Analysis: Data obtained from interviews and observations are analyzed thematically. This analysis
process involves coding data to identify patterns and issues related to the application of Islamic Law in second-
hand goods buying and selling transactions. Researchers also compare findings with existing literature to gain a
deeper understanding.

Data Validation: To ensure the accuracy and reliability of the data, researchers triangulate by comparing
information obtained from various sources. In addition, the researcher also held discussions with Islamic law
experts to get a broader perspective on the issues raised in this study.

Through this method, the research is expected to provide a comprehensive overview of the practice of buying
and selling second-hand goods from the perspective of Islamic Law, as well as recommendations for improvement
in the future.

3. Results and Discussion

3.1. Results

The results of the study show that despite the potential for violations of Islamic law principles in second-
hand goods buying and selling transactions, many business actors strive to apply the values of justice and honesty.
Sellers who are honest and transparent in explaining the condition of the goods tend to gain the trust of buyers,
which in turn improves their reputation in the market. However, challenges such as a lack of understanding of
Islamic Law and the pressure of competition remain obstacles in the application of sharia principles.

Overall, this study recommends the need to increase public education and awareness about Islamic Law in
buying and selling transactions. Thus, it is hoped that the practice of buying and selling second-hand goods can
be carried out more ethically and in accordance with sharia principles.

3.2. Discussion
In this study, the discussion is focused on the application of Islamic law principles in the transaction of

buying and selling second-hand goods, as well as the challenges faced by business actors. Based on the results of
interviews and observations, several key findings can be identified:
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Clarity of the Object of Transaction: One of the important principles in Islamic Law is the clarity of the
object of the transaction. In the practice of buying and selling second-hand goods, the seller is expected to provide
clear information regarding the condition of the goods, including possible defects or damage. The results of the
interviews show that most sellers try to be honest in explaining the condition of the goods, although there are also
those who tend to hide negative information to attract buyers.

Because second-hand transactions are something that has a lot of risks. Of course, it makes the seller have
to really understand the goods to be sold. That way buyers will believe and will buy when the minuses and
advantages are explained.

Good Faith: Goodwill between the seller and the buyer is an important aspect of Islamic Law. Research has
found that many business actors are aware of the importance of good intentions in transactions. Sellers who have
the intention to provide useful and quality goods tend to gain the trust of buyers. On the other hand, sellers who
only focus on financial profits without paying attention to buyer satisfaction often have difficulty in selling goods.

In this case, the seller also has an honest nature in transactions, in the sense that the seller sells the goods by
providing the clearest description so that the buyer is not disappointed and feels disadvantaged on one side.

Prohibition of Gharar and Riba: The practice of gharar (uncertainty) and riba (interest) is prohibited in
Islamic Law. In the context of buying and selling second-hand goods, gharar can appear if the seller does not
provide clear information about the goods being sold. Research shows that most business actors try to avoid the
practice of gharar by providing transparent information. However, there are still some cases where the seller sets
a price that is unreasonable or not in accordance with the condition of the goods, which can be considered a gharar
practice.

Challenges in Law Enforcement: Although many business actors strive to apply the principles of Islamic
Law, they also face various challenges. One of the main challenges is the lack of understanding of Islamic Law
among business actors and consumers. Many of them are not fully aware of the importance of ethics in
transactions, so practices that are not in accordance with Islamic Law still occur. In addition, the pressure of
competition in the market also encourages some business actors to ignore sharia principles for short-term profits.

The Role of Education and Public Awareness: This study also found that public education and awareness
about Islamic Law in buying and selling transactions is very important. Business actors who receive training or
information on sharia principles tend to be better able to apply these values in their practice. Therefore, it is
important for educational institutions and community organizations to increase awareness of business ethics in
the context of Islamic Law.

Contracts in buying

Goods sold from the first owner to the second owner must meet the conditions, because if one of the
conditions is not met, it will result in the sale and purchase being null and void. The conditions that must be met
are:

a. The object of buying and selling must be sacred, because unclean goods are not valid for sale, such as:
dogs, pigs, and so on. In buying and selling used clothes that are targeted as the object of buying and
selling are the used clothes themselves. So used goods can be said to be sacred goods, which can be
traded so that the sacred conditions in buying and selling used clothes are met.

b. The object of buying and selling must have a benefit, because it is not valid to sell an item that has no
benefit. Useful goods are that the usefulness of the goods does not contradict the norms that exist in
Islamic law or with the provisions that have been written in Islamic law. However, regardless of when
and what the item wants to be used or used for, it is clear that the used goods in this case have benefits
and value. So in terms of the usefulness of an object of buying and selling used goods has been met.

c. The goods belong to the seller, the property of the representative or who is engaged in the buying and
selling of used clothes in the trifting market or the like, based on observations made by the compiler to
several stalls from the results of buying wholesale to used clothing collectors from the village. based on
the buying and selling process carried out between the collector and the traders in the market Used goods
make the transfer of full ownership from the collector to the used clothes dealer in the stall. In terms of
ownership, the practice of buying and selling used clothes in the Trifting Market is not a problem, in
other words these conditions have been met.

d. The goods are known by the parties, namely the seller and the buyer, both the substance, content and
properties are clear so that no one feels disappointed and fraudulent between the two. In this case, to
avoid buying and selling garar.
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4. Conclusion

This study has examined the application of Islamic Law principles in second-hand goods buying and selling
transactions, as well as the challenges faced by business actors. Based on the analysis carried out, several
important points can be concluded as follows:

Application of Islamic Law Principles: Many business actors strive to apply Islamic Law principles, such as
clarity of transaction objects, goodwill, and transparency. Sellers who are honest in explaining the condition of
the goods tend to gain the trust of buyers, which contributes to the success of the transaction.

Challenges Faced: Despite efforts to implement sharia principles, businesses still face significant challenges,
including a lack of understanding of Islamic Law among businesses and consumers, as well as competitive
pressures that encourage practices that are not in accordance with sharia principles.

The Importance of Education and Awareness: Education and increasing public awareness of Islamic Law in
buying and selling transactions is very important. Structured educational programs can help business actors and
consumers understand business ethics in accordance with sharia, so that buying and selling practices can be
carried out more ethically and sustainably.

Recommendations for Better Practice: To improve the application of Islamic law principles in second-hand
goods buying and selling transactions, it is recommended that educational institutions, community organizations,
and the government work together in organizing education and socialization programs. This is expected to create
a fairer business environment and in accordance with sharia values.

Thus, this research contributes to a better understanding of the practice of buying and selling second-hand
goods from the perspective of Islamic Law, as well as encouraging business actors to pay more attention to ethical
and legal aspects in every transaction carried out.
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